Artificial Intelligence (AI)
ARTIFICIAL INTELLIGENCE REVENUE
WORLD MARKETS: 2016-2025
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Computer processing speed has expanded to the point that
it rivals the synaptic speed of the human brain. Rest easy,
it’s unlikely that computers will be able to rival relational,
spatial, or creative thinking anytime soon. However, AI will
continue to gain share in tackling rules-based tasks and
developing algorithmic tools to analyze vast pools of data.
IBM’s Watson is the AI application that is familiar to most,
and outside of Jeopardy competitions, it has been applied
mainly to medical diagnosis determinations. But many other
companies are incorporating AI into their product offerings.
Over the next ten years, JAG expects AI to gradually
take-over many current software applications.
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Industrial Automation
THE LIFE ROBOTIC
GLOBAL INDUSTRIAL ROBOTS

The robots are coming! That’s what you hear in sensational
media reports. In actuality, the robots have been here for
a while. Production lines have added robotic welders and
material handling equipment over the last several decades.
The robots are increasingly efficient and reliable, making
them an easier return on investment decision. What’s
newer is that robots are becoming mobile. Mobility is
bringing robots into new applications, everything from
warehouse stocking, firefighting, bomb-sniffing, and –
ultimately over the next ten years – fully autonomous cars
and trucks.
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Experiential Consumption
SPENDING ON EXPERIENCES AND HOUSEHOLD
NECESSITIES AS A PERCENT OF CONSUMPTION

It has become something of a cliché that millennials are
more interested in experiences than in material goods.
Trends show an uptick in air travel, RV sales have hit
new heights to support everything from remote living to
parking lot camping, and music festival attendance is way
up. It’s not only the young that are experience seekers, as
“Glamping” (or glamour camping) has become a trend for
the more wealthy and more experienced consumers. The
movement to enjoy experiences versus acquiring more
“stuff” has changed spending priorities away from retail.
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Digital Commerce
Along with the shift to experiential consumption, ecommerce
systems have evolved to the point that acquisition and
selection of consumer goods is often easier and faster to
accomplish from a device than a store. Ecommerce now makes
up 10% of all goods purchases, and that percentage is expected
to double over the next ten years. Last-mile delivery systems
are under development, as are applications to align each
consumer’s measurements with clothing sizes. Acquisition and
delivery of digital media, such as movies and video games is
coming even faster.
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Modified Reality
First generation augmented and virtual reality devices were
available to consumers last holiday season. While providing
an immersive experience, the first articles still had some
drawbacks in terms for computer power requirements and
medical reactions (dizziness). Technological advancements will
solve these problems of the next ten years, and consumers will
become accustomed to having everyday encounters enhanced
by virtual reality. While we expect the video gaming industry
to be a primary beneficiary of modified reality over the next
several years, longer term there are myriad business and
social implications of this technology. Imagine receiving a
virtual shopping assistant through your glasses or contacts, or
instantaneous facial recognition for people you meet at a cocktail
party or a business meeting.

Source: Trendwatching.com, 2016
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Revolutionary Health Care
U.S. GENE EDITING MARKET SIZE BY APPLICATION
2013-2014 (USD MILLION)

Many people already have fitness trackers, and we know that
AI applications, like Watson, are already at work on improving
medical diagnosing. Major advances are already being made in
gene editing, immuno oncology, and genetic testing. In the last
decade, scientists have effectively cured HIV, and cancer is in their
sights. Add in robotic surgical and virtualization technologies,
and the possibilities for better health and improved treatment are
endless.
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Disclosures
These comments were prepared by Norm Conley, an investment advisor representative of JAG Capital Management, LLC, an SEC
registered investment advisor. The information herein was obtained from various sources believed to be reliable; however, we do not
guarantee its accuracy or completeness. The information in this report is given as of the date indicated. We assume no obligation
to update this information, or to advise on further developments relating to securities discussed in this report. Opinions expressed
are those of the advisor listed above as of the date of this report and are subject to change without notice. Opinions of individual
representatives may not be those of the Firm. Additional information is available upon request.
The information contained in this document is prepared for general circulation and is circulated for general information only. It does not
address specific investment objectives, or the financial situation and the particular needs of any recipient. Investors should not attempt
to make investment decisions solely based on the information contained in this communication as it does not offer enough information
to make such decisions and may not be suitable for your personal financial circumstances. You should consult with your financial
professional prior to making such decisions. For institutional investors: J.A. Glynn Investments, LLC, and JAG Capital Management,
LLC, both have a reasonable basis to believe that you are capable of evaluating investment risks independently, both in general and with
regard to particular transactions or strategies. For institutions who disagree with this statement, please contact us immediately.
PAST PERFORMANCE SHOULD NOT BE CONSIDERED INDICATIVE OF FUTURE PERFORMANCE. ANY INVESTMENT CONTAINS RISK
INCLUDING THE RISK OF TOTAL LOSS.
This document does not constitute an offer, or an invitation to make an offer, to buy or sell any securities discussed herein. J.A. Glynn &
Co., JAG Capital Management, LLC, and its affiliates, directors, officers, employees, employee benefit programs and discretionary client
accounts may have a position in any securities listed herein.
*Please note that the securities we highlight in this document may or may not be in our model portfolio. Neither we nor our vendors shall
be liable for any errors, omissions or inaccuracies, regardless of cause, or the lack of timeliness of, or for any delay or interruption in the
transmission thereof to the user. There are no warranties, expressed or implied, as to accuracy, completeness, or results obtained from
any information contained in this document.
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